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The fourth component of the PPS system is the communication that 
reaches the individual based on the selections made above (product/ 
service, supplier, media, timing).

At present, only e-mail is live as an option. The individual will receive 
one e-mail per day (at 9am UK time) for each exception they have 
logged. This e-mail will include a hyperlink to the offer being made by 
each organisation. All matching offers are rolled up into the one daily 
e-mail.

Business rules are in place that can exclude offers that have already 
been sent, (unless the price drops for example); at present the PPS 
engine will continue to re-send existing offers in order to aid under-
standing of the system and its functionality.

When a link in the offer e-mail is clicked, this is tracked by the PPS 
system – in order to report back on activity levels to both individuals 
and inputting organisations. This tracking also enables the tagging of 
‘the lead’ as having originate through PPS. Ultimately we see individu-
als sharing in the commission process (be offered reduced prices) as 
they have made significant effort to make supplier marketing more ac-
curate and thus cost effective.
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